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Visitor Information Center

Traffic

Figures

for
October

Current Month

Year-to-Date

Y-D Comparison

2006 2007 2006 2007 2007/2006
Calais 1,610 2,133 18,451 18,972 +521 +3%
* Fryeburg 1,794 5,499 15,447 26,524 +11,077 +72%
Hampden (N) 7,738 8,386 81,856 94,472 +12616 +15%
Hampden (S) 12,367 8,453 81,429 65,127 -16,302 -20%
Houlton 1,869 2,603 21,168 21,157 -11 +/-0.0%
Kittery 45,260 45,077 471,518 441,331 -30,187 -6%
Yarmouth 19,395 19,919 174,437 171,793 -2,644 -2%
Totals 90,033 92,070 864,306 839,376 -24,930 -3%

*Fryeburg closed for the season on October 11, 2006.

Employee Highlight

Pictured—Maine Tourism Association
employee, James Huebner with Vaughn Stinson,
Annie Heubner and Chair Roy Tassinari at the
Kittery Visitor Information Center:

Congratulations
on 20 years Jim!

he Harpswell Inn is located

by the sea on one of

Maine’s most famous finger
peninsulas. Historical Harpswell Inn
at Lookout Point dominates a knoll

Featured Member

training meetings, events and
gatherings. Catering possibilities
and off-season guest meals may be
available on request.

For those who wish to relax,

with nine rooms, three luxury suites
and four private cottages on the
water available by the week.

The New Middle Bay Function
Room is available for retreats, group

overlooking a quaint cove which
serves as a snug harbor for lob-
ster boats. This bed and breakfast
dates to 1761 when it was the
cookhouse for a nearby shipyard.
Only eight miles from Bowdoin
College in Brunswick, the 2 1/2
acres of expansive oak-shaded
lawns offer an exciting and end-
less selection of sights, sounds
and activities to delight our

the magnificent sunsets over
Middle Bay viewed from the
porch or lawn are unequaled.
Enjoy a good book or pleasant
conversation in the Great
Room before retiring to your
comfortable, beautifully
decorated guest room.
Morning brings the smell
of salt air mingled with the
aroma of freshly, brewed coffee

guests. Furnished with antiques,
the Inn offers casual elegance and
comfortable ambience.

The Harpswell Inn offers many
tempting choices in accommodations

The Harpswell Inn

207-833-5509
reservations@harpswellinn.com

http://www.harpswellinn.com/

served with a hearty breakfast
to mark the beginning of another
memorable Maine day.
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Visit our onling dining guide 1o find a
Maire restaurant to suil your taste.

www. malnerastaurant.com
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Do Business with a Member

To serve as a unifying
organization representing the
common interests of the tourism
industry; to create economic
opportunities for our members
by helping visitors and the
general public become more
aware of the unique quality
of the Maine experience.

Back Country Excursions
Parsonsfield
207 625-8189
bcountry@psuth.net
www.bikebackcountry.com
Bicycle & Moped, Campground, Yurts

Bangor Marriott Courtyard
Bangor
www.marriott.com
Hotel, Inn, Motel

Barton & Gingold
Portland
207 774-2458
connie@bartongingold.com
www.bartongingold.com
Consultants, Marketing & Sales

Bridgton Highlands Country Club
Bridgton
207 647-3491
www.bridgtonhighlands.com
Golf Course

Courtyard Portland Airport
S. Portland
207 253-5005
www.marriott.com
Hotel, Inn, Motel

Fairfield Inn & Suites
Augusta
207 623-2200
www.marriott.com/augfi
Hotel, Inn, Motel

Fairpoint Communications
S. Portland
207 642-7300
www.fairpoint.com
Business Member

Frankie & Johnny’s
Cape Neddick
207 363-1909
www.frankie-johnnys.com
Restaurant

Welcome New Members

October 1-31, 2007

Kittery Premium Outlets
Kittery
207 439-6548
efourarlaidi@cpgi.com
www.premiumoutlets.com
Outlet Store

My Wonderful Dog
Portland
207 780-9792
jess@wonderfuldogs.org
www.wonderfuldogs.org
Calendar of Events, Organization,
Retail Store

New England School of
Communications
Bangor
207 941-7176
ben@nescom.edu
www.nescom.edu
Educational

REMAX Country Living
Fryeburg
207 935-2215
info@mainecountryliving.com
www.mainecountryliving.com
Real Estate

The Chadbourne House
Bed & Breakfast
Eastport
207 853-2727
info@chadbournehouse.com
www.chadbournehouse.com
Bed & Breakfast

The Ducks
Rangeley
207 864-2986
VLSLW@aol.com
web.mac.com/VLSLW/iWeb/
The_Ducks
Camp & Cottage



http://www.mainerestaurant.com
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November 30, 2007

Maine Guide to Inns and
Bed & Breakfasts and
Camps & Cottages
More information
may be found at:
www.mainetourism.com/

pdfs/ratecard.pdf
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Contact Information

Maine Tourism Association
327 Water Street
Hallowell, Maine 04347-1341

WWwWw.mainetourism.com

For Administrative Assistance, please
call:

phone: 207-623-0363

800-767-8709

fax: 207-623-0388

e-mail: mtainfo@mainetourism.com

For State of Maine Tourism
Information,
please call: 888-MAINE45 (888-624-6345)

Of Service, Patience
and Coffee Pots

ow does a movie get a
nice long run at the
theater before going to

DVD heaven? Word of mouth or a
friend’s recommendation brings more
people into the cinemas than by any
other means.

The same is true in the tourism
trade. Good word of mouth still is one
of the most powerful marketing tools
available to you today to entice both
repeat customers and their friends
and families. Right now, Baby Boomers,
those folks between the ages of 45
and 65, are both your best prospects
and your greatest challenges.

The Boomers, you understand,
know that the world is their oyster.
They want luxury and pampering
when they travel these
days. What this means to
a hotelier, a restaurateur,
or campground owner is
that an L.L. Bean level of
customer service is the
expectation nowadays,
not simply a desirable

goal. And
because
they have so many more choices in
everything than their parents ever
dreamed of, they are always on the
alert for a better deal.

On top of this, these Boomers are
also an impatient group. You can’t
keep them waiting, because time is a
precious commodity to them. That is
where the coffee maker comes in. A
high end hotelier, with room rates in
the $300-500 range, will soon be
replacing his single cup percolators
with larger capacity models. It seems
that most of his clients like more than
a single cup of java in the morning
and don’t want to take that extra 30
seconds to brew another cup! That is
the challenge of above-and-
beyond customer care that you
in the tourist trade need to be
aware of to first attract, and
then keep this all-important
demographic.

—NMichael Conley,
Advertising Sales Representative

Maine Tourism Association Proudly Operates
Information Centers at These Locations

Maine State Visitor Information Centers

Calais

39 Union St., Ste. B, Calais, ME 04619, Phone: 207-454-2211 = Fax: 207-454-7227

Fryeburg

US Rt. 302, 97 Main Street, Fryeburg, ME 04037, Phone: 207-935-3639 = Fax: 207-935-7670

Hampden North

1-95 N., PO Box 319, Hampden, ME 04444, Phone: 207-862-6628 = Fax: 207-862-6629

Hampden South

1-95 S., PO Box 319, Hampden, ME 04444, Phone: 207-862-6638 = Fax: 207-862-6626

Houlton

28 Ludlow Rd, PO Box 482, Houlton, ME 04730, Phone: 207-532-6346 = Fax: 207-532-4792

Kittery

US Rt. 1; 1-95; PO Box 396, Kittery, ME 03904, Phone: 207-439-1319 = Fax: 207-439-8281

Yarmouth

US Rt. 1; I-295/Exit 17, PO Box 1057, Yarmouth, ME 04096, Phone: 207-846-0833 =

Fax: 207-846-6919


http://www.mainetourism.com
mailto:mtainfo@mainetourism.com
http://www.mainetourism.com/pdfs/ratecard.pdf
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e are very proud of Maine Tourism Association’s
Treasurer, Mr. Gus Tillman, for his latest achievement.
Thank you for all you do, Mr. Tillman.

Pictured—(keft to right) IHG CEO Andy Cosslett, Holiday Inn by the Bay
Director of Operations, Gus Tillman, and IHG President Steve Porter.
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HOLIDAY INN BY THE BAY, PORTLAND WAS PRESENTED THE 2007
INTERCONTINTAL HOTELS TORCHBEARER AWARD

Steve Porter, president, the Americas, IHG presented Gustave H. Tillman, Jr;
Director of Operations, the Award at a special ceremony during the 2007 IHG
Americas Investors and Leadership Conference in Dallas, Texas on October 24™.
Mr Porter stated “It is my pleasure to name Holiday Inn by the Bay as one of
the finest hotels in our industry. This hotel embodies the spirit, product and service
that continues to make our properties known and admired throughout the world.”
The Holiday Inn by the Bay is one of only 69 properties chosen from more than
3,800 hotels for achieving the highest levels of excellence in all aspects of operation—
from quality to the best of the best as measured by our guests.

Holiday Inn by the Bay is the only Holiday Inn in New England to receive this

award and is number TEN in all of the Americas.
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EXTRAI!! EXTRA!!!

Congratulations
Gus!






