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UPDATE

Governor Lepage Inaugural.  The Maine Tourism Association was 
represented at the Inaugural ceremony for Governor Lepage. The new 
Governor’s Inaugural Address focused on helping businesses to grow and 
prosper in Maine and creating more efficiency in state government. He 
cited as goals making it easier and less expensive to do business in Maine, 
training for a skilled workforce and making our businesses more competitive. 
The entire Inaugural Address of Governor Lepage can be found online 
at: http://www.maine.gov/governor/lepage/news/index.shtml. The 
Governor’s website also lists his staff and cabinet appointments.   

Legislative Committees Named. Leadership has announced the Joint 
Standing Committees and the membership for each. Please use this link to 
view the listing for each committee: http://www.maine.gov/legis/house/
jtcomlst.htm. After much discussion, the legislature voted to combine the 
Labor Committee and the Business, Research and Economic Development 
Committee into one new committee called Labor, Commerce, Research and 
Economic Development. This committee has oversight for tourism issues and, 
along with the Appropriations and Financial Affairs, has oversight for the 
tourism marketing fund. The new committee is being chaired by Senator 
Christopher Rector, (R-Knox) and Representative Kerri Prescott, (R-Topsham). 

Landowner Relations Focus of Day-long Conference. The Maine 
Tourism Association participated in a conference on landowner relations in 
mid-December sponsored by the Sportsman Alliance of Maine (SAM) and 
the Small Woodlot Owners Association of Maine (SWOAM). There is a 
long tradition in Maine for private land owners to allow access for hunting, 
fishing, snowmobiling, hiking, cross country skiing and ATV riding but it is 
in danger of disappearing because of land abuse by a few. The focus of 
this conference was to discuss the issues surrounding recreation access for 
the public on private lands and to identify solutions so that this practice can 
continue. Dumping of trash is a huge problem and a first-ever Cleanup Day 
was held last September. The results were at 56 sites in 12 towns volunteers 
collected 46 tons of garbage and discarded items including more than 16 
tons of tires!  The Maine Tourism Association will continue to monitor and 
assist with solutions for this important issue. 

Regulatory Reform. The priority of the Lepage administration and the 
Republican controlled 125th Legislature is to improve the business climate in 
Maine and to ease the burden of cumbersome regulations that continue to 
hamper business growth in Maine. The 125th Legislature has authorized a 
new Joint Select Committee on Regulatory Fairness and Reform to address 
legislation proposing to make such changes. Many of these suggestions 
have been submitted to the Lepage transition team and are being reviewed. 
Senate Majority Leader Jonathan Courtney and House Majority Leader Andre 
Cushing III are the co-chairs of this committee. 
 
Transportation Conference.  The 60th Annual Transportation Conference 
was held in December at the Maine Civic Center. Most of the discussion 
focused on how to fund the Highway Budget both at the state and federal 
levels. While there doesn’t seem to be much support for an increase in the 
gas tax, there are a number of other funding proposals that will be discussed 
with the new legislature. As Maine is primarily a drive market for visitors, the 
condition of our roads and bridges is very important.  

 If you would like additional information, please call me at the Maine 
Tourism Association, 207-623-0363, ext. 104 or e-mail me at carolyn@
mainetourism.com.

— Carolyn Manson, 
Manager of Public Affairs

MTA Happenings

Congrats to Karyn Demmons 
who celebrated her 10-year 
Anniversary with Maine 
Tourism Association as a 
dedicated Travel Counselor at 
the Calais Visitor Information 
Center.

Maine Guide to 
Inns and Bed & 
Breakfasts and 

Camps & Cottages

The 2011 
edition is now 
being put to-
gether in time 
for a spring 
debut. This 
annual favorite 
of travelers 
everywhere, 
featuring 
a vibrant 
4-color layout 
and detailed listings of many of 
Maine’s finest lodging establish-
ments, is closing for advertising 
this February 14th. 

With a print run of over 50,000, 
the Guide gets into a lot of hands 
and is seen by a lot of eyeballs. 
And don’t forget that it is also 
available as an on-line eBrochure, 
which increases your business 
exposure even more!

For more information, call 
Michael Conley at 623-0363, ext. 
107 or email him at mconley@
mainetourism.com. 

Click here to view the ‘10 version.
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For more information on these events, 
go to: www.mainetourism.com

February Is For Lovers
Weekends in February, 2011 
Kennebunk, ME
207-967-0857
A month-long celebration of romance and 
indulgence in two enchanting seaside 
villages. Victorian Valentine lecture, wine 
and chocolate tastings, gallery stroll, and 
special accommodation/dining packages. 

2011 International 
Snowmobilers Festival 
February 4-6, 2011
Madawaska, ME
207-728-7000
Co-hosted by the town of Madawaska and 
city of Edmundston, New Brunswick. Snow-
cross races, Canadian dinner and dance, 
moonlight drag, and International “Lucky 
Run.” Four hundred miles of marked trails 
for pleasure riding. Fees: $30.    

100 Mile Wilderness 
Sled Dog Race
February 5, 2011; 9 a.m.
Greenville, ME
207-695-2421
Hundreds of sled dogs and their mushers 
will head into the wilderness for this excit-
ing 100 mile race. Spectators are invited 
to watch the mushers at the starting line 
at the IF&W lot on Village Street.   

IBU World Cup Biathlon
February 10-13, 2011 
Presque Isle and Fort Kent, ME
207-492-1444
Athletes from 30 nations, more than 
35,000 spectators, and members of the 
international media are expected to 
attend this thrilling Olympic-level 
competition in the pristine natural beauty 
of northern Maine.   

21st U.S. National Toboggan
Championships
February 11-13, 2011
Camden, ME
207-236-3438
Teams from across the U.S. compete in 
two-, three-, and four-person toboggan 
races. Other winter activities also ongoing 
during the races. Fees: $60–$100. 
 
Caribou Winter Carnival & 
Snowmobile Festival
February 11-13, 2011
Caribou, ME
207-498-6156
Days of fun in the snow that includes 
downhill canoe rides, sleigh rides, comedy 
nights, ice skating and roller skating, and 
more. Fees: Depends on event.  

Start taking the steps now that will make your organization a leader in the
coming year.  Our free special report “Catch the Next Wave: Positioning
for Success in the Coming Economic Upturn” will show you how.

http://www.acroglobal.com/MTA

The economic recovery is coming - are you ready?

Get it now at
Tourism Advertising & Marketing

info@acroglobal.com
207-633-3934

 According to the recently published 2011 American Bus Association’s 
Motorcoach Marketer, the top five attractions among its passengers are the 
Maine Eastern Railroad, the Coastal Maine Botanical Gardens, Rockland’s Maine 
Lighthouse Museum, the Penobscot Narrows Bridge, and the Kittery Outlets.
 Listed as the top 5 Maine events are the Maine Lobster Festival in Rockland; 
Windjammer Days in Boothbay, the American Folk Festival in Bangor, the 
Annual Native American Festival in Bar Harbor, and the Falmouth and 
Freeport Winter-fest events.
 Published each year as the official guide to the motorcoach and group travel 
industry, the inch thick directory includes specific information about attractions, 
events and destinations throughout the United States and Canada.

—Michael Conley,
Manager - Advertising & Membership Sales

mAine’s toP AttrActions And events

 On February 5, 2011 the sixth 
annual Wilderness Sled Dog Race will 
draw mushers, canine athletes, and 
spectators to the frozen shoreline of 
Moosehead Lake. Two challenging 
sled dog competitions will begin 
and end at the Inland Fisheries & 
Wildlife Headquarters on Village 
Street in Greenville. In addition to the 
races, fun activities for spectators and 
families are scheduled throughout the 
day, including children’s snowshoe races, a snowman contest, educational 
exhibits and programs, and a bonfire.
 Start time for the 100-mile race is 9 AM and the 30-mile begins at 11 AM.  
Spectators line the starting chute to witness the intense excitement of dog teams 
eager to run, and to cheer each team on their way. The long race trail heads 
north up Moosehead Lake, traverses the mountainous 100-Mile Wilderness 
region, and passes near several remote sporting camps. Spectators can drive 
to West Branch Pond Camps in Shawtown Twp. and watch as 100-mile 
teams pass through. Long after darkness falls, even the last team to reach the 
finish line will be greeted by a welcoming bonfire and cheering supporters in 
Greenville.
 Twenty-four teams from the US and Canada are already registered for the 
two races. The Wilderness Race is a regional favorite among mushers and 
receives high marks for a well-groomed, scenic trail and friendly community 
support. The 100-mile event is one of only three long distance races in New 
England.
 The race is organized by the Wilderness Sled Dog Racing Association, 
a Greenville non-profit, and is made possible by many generous 
sponsors and volunteers. For more information, visit the race website 
www.100milewildernessrace.org , email wildernessrace@yahoo.com, or call 
Bethany at Greenville Town Office at 207-695-2421.

mooseheAd geArs uP for 
sled dog rAce

annual Wilderness Sled Dog Race will 

http://www.mainetourism.com
http://www.100milewildernessrace.org
mailto:wildernessrace@yahoo.com
http://www.acroglobal.com/MTA


www.mainetourism.com 5

Continued from page 4.

FEBRUARY EVENTS

do business with a member

Auburn 783-9111  Norway 743-7777  Windham 892-6642
Calling Within Maine Only (800) 605-9263   www.austinpa.com 

Accounting - Tax Returns - Tax Planning
Auditing - Bookkeeping - QuickBooks
Business Setup - Financial Statements

We are a Member of:
Maine Innkeepers Association

Maine Tourism Association
Maine Restaurant Association

ME Campground Owners Association

Austin

Certified Public Accountants
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Small Business
The Chocolate Extravaganza  
February 13, 2011; 12-4 p.m.
Kennebunk Town Hall, Kennebunk, ME
207-985-9999
Chocoholics rejoice! Local businesses 
compete to give away free chocolate for the 
best chocolate dessert. Door prizes, sugar 
plum fairies, and more.   

Katahdin Area Winterfest
February 18-26, 2011
Millinocket and Medway, ME
207-723-4443
This week-long festival begins with a snow-
mobile parade in downtown Millinocket. 
Other family activities include children’s 
games, cross country ski games, poker runs, 
and an antique snowmobile display.  

Naples Winter Carnival 
February 18-20, 2011
Long Lake, Naples, ME
207-892-8265
This two-day event includes a snowmobile 
radar run, a Poker Rally, helicopter rides, 
50/50 raffles, snow sculptures, food 
booths, and more. 

Moosehead Lake Region
Chocolate Festival
February 20, 2011; 1-4 p.m.
281 Pritham Ave., Greenville, ME
207-695-2702
Choose samples from a selection of 30 
delicious chocolate delights and enjoy 
a silent and Chinese auction with great 
prizes. Fees: Adults $10; Children 
(10 & under) $5.  

Kids, Kartoons & Kotzschmar 
February 20, 2011; 2 p.m.
Merrill Auditorium, Portland, ME
207-553-4363
A family concert featuring cartooning to 
familiar music. Organist Rob Richards of 
Disney’s El Capitan Theatre in Hollywood 
accompanies a selection of Disney shorts, 
showing how important a musical score 
is to a cartoon. Tours of the organ and a 
cartoon workshop are available to the first 
200 who sign up. Fees: Adults $17; under 
21 free (a ticket is required).  

Snow Movers: Winter 
Transportation Festival
February 26-27, 2011; 9:30 a.m.-5 p.m.
Owls Head Transportation Museum
Owls Head, ME
207-594-4418
If it goes in the snow, it belongs at the 
show! Winter fun for all ages. There will 
be exhibitors, dealers and activities both 
indoor and out. Fees: $12 adults/seniors; 
children under 18 free.

A 2% raise… Not really, especially since the increase is only temporary!
Whether you do your payroll in house, use a payroll company or simply 

are awaiting your first paycheck of 2011 be sure you understand how your 
company will be handling the payroll tax changes. The Internal Revenue 
Service has released instructions to help employers implement the 2011 cut 
in payroll taxes, along with new income-tax withholding tables that employers 
will use during 2011. Employees will see a pay rise during 2011 because the 
Tax Relief, Unemployment Insurance Reauthorization, and Job Creation Act of 
2010 which provides a two percent payroll tax cut for employees, reducing 
their Social Security tax withholding rate from 6.2 percent to 4.2 percent of 
wages paid. 

According to the IRS, this reduced Social Security withholding will have 
no effect on the employee’s future Social Security benefits. Although it does 
raise the question of how with lower amounts of money going into the Social 
Security fund and record high amounts being paid out, it is unclear how such 
a change makes the overall system any more solvent for the long term.  

The new law also maintains the income-tax rates that have been in effect 
in recent years. Employers should start using the new withholding tables 
and reducing the amount of Social Security tax withheld as soon as possible 
in 2011 but not later than Jan. 31, 2011. IRS Notice 1036 contains the 
percentage method income tax withholding tables, the lower Social Security 
withholding rate, and related information that most employers need to 
implement these changes. IRS Publication 15, (Circular E), Employer’s Tax 
Guide, containing the extensive wage bracket tables that some employers use, 
will be available on IRS.gov soon.  

The IRS recognizes that the late enactment of these changes makes it difficult 
for many employers to quickly update their withholding systems. For that 
reason, the agency asks employers to adjust their payroll systems as soon as 
possible, but not later than Jan. 31, 2011. For any Social Security tax over 
withheld during January, employers should make an offsetting adjustment in 
workers’ pay as soon as possible but not later than March 31, 2011. 

Employers and payroll companies will handle the withholding changes, so 
workers typically won’t need to take any additional action, such as filling out a 
new W-4 withholding form.

Another reminder–if your company has a section 125 flexible spending 
plan, be sure that you understand the changes from the Healthcare Reform 
Act, along with the corresponding details and deadlines. One example is the 
area of what the maximum pre-tax amount is that employees are allowed to 
contribute in 2011. I asked many different people when trying to sort this out 
and received many different answers. The law is so complex and has so many 
deadlines that there is confusion over when things take effect.

As always if you have any questions please feel free to contact me. 

– Ron Brann,
Finance & Human Resources Manager

PAyroll tAx chAnges

http://www.austinpa.com
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TOURISM TIDBIT
Producing Great Events
  Major events are an important 
part of tourism. Be these events 
conferences or conventions, sporting 
events or religious rallies, major 
events impact almost every area 
of a tourism industry. Major events 
mean hotel occupancy, shopping 
at local retail establishments, food 
being purchased for and at the event 
and an increase in restaurant and 
entertainment revenue. Major events 
also offer the local community a 
non-haphazard approach to tourism 
planning. While the leisure tourism 
market is open to economic ups and 
downs due to anything from a change 
in weather conditions to an act of 
violence, major events produce a 
much more stable population. In the 
world of major events, most financial 
outlays have been made well in 
advance and as such the event is less 
subject to market fluctuations. On the 
other hand, there is stiff competition 
among locales for the major event 
business, and in some cases, such as 
in some forms of sport championship 
games, it is the winning team that 
determines who will be the host 
community. 
 Events cover a wide range of 
fields, from fund-raising dinners to 
political rallies, from sports events to 
school reunions, from professional 
and academic conferences to family 
reunions or religious experiences, 
all are events and all add to a 
community’s economic health. To help 
you get the best meetings and special 
events for your community consider 
some of the following:
 • If you are attempting to attract 
a new special event, study every 
aspect of the event prior to bidding 
for it. Often communities competing 
for special events simply do not do 
their homework. Before speaking 
with an event specialist, make sure 
that you know the basics: what are 
this event’s demographics? What 
are its special needs? What do they 
not want? How do their dates match 
yours? For example, if you are going 
after a religious convention or special 
event, you may want to consider 
what drinks to serve and what you 
need to avoid.
 • To get the best competitive 
advantage consider your strengths 

Continued on page 7.

by John Gaudet, J. Gaudet Associates, Inc.

As 2010 came to a close, we thought we would summarize some of the more recent 
requirements placed on business via changes in Federal and State law.
 Expansions to the Military Caregiver Leave provision of the Family Medical Leave Act 
(FMLA) were made by the National Defense Appropriations Act of 2010.  Under certain 
circumstances a caregiver may take up to 26 weeks of leave to care for a veteran.
 The Patient Protection and Affordable Care Act (PPACA). Your business may already 
have decided whether or not it makes sense to grandfather its health care plan. Have 
you determined whether or not the Small Business Tax Credit applies to your company? 
In Phase I (2010 - 2013), qualifying employers could receive a tax credit of up to 50% 
(35% for non-profits). Tax credits under Phase II (2014 and later) may be available to 
employers who purchase plans through an insurance exchange.
 Also include in the PPACA is a national, voluntary long-term care insurance program 
financed through voluntary payroll deductions; an amendment to the Fair Labor 
Standards Act to create a federal law to allow lactating employees to have breaks to 
express breast milk; and, a new form 1099 reporting requirement effective with the 
2012 tax year requiring that businesses issue a Form 1099-MISC to each vendor the 
business paid $600 or more for goods or services.
 The Employee Benefits Security Administration (EBSA) clarified the definition of Plan 
Fiduciary. New requirements for 401(k) plans and other defined contribution plans 
include participant education and disclosure of plan fees and expenses.
 Amendments to the Federal Sentencing Guidelines effective in 2004 require all 
organizations to periodically provide compliance and ethics training to all employees.
 Companies with wellness programs should review the new Genetic Information 
Nondiscrimination Act (GINA) and Health Insurance Portability and Accountability Act 
(HIPAA) rules on how employers may gather and share medical information.
 U.S. Department of Labor’s (DOL) Plan/Prevent/Protect. The objective of the Plan/
Prevent/Protect is for employers to have systems in place to ensure that employee’s 
workplace rights are not violated. Two areas receiving particular attention are 
misclassification of non-exempt employees under the Fair Labor Standards Act (FLSA) 
and the misclassification of employees as “independent contractors.”
 Maine’s 124th Legislature passed PL 29 - An Act to Ensure Fair Pay and PL 84 - An 
Act to Facilitate Lactation at the Workplace by New Mothers. PL 29 amends Maine’s 
equal pay law and requires that employers not prohibit employees from disclosing their 
own wages or from inquiring about another employee’s wages if the purpose of the 
disclosure or inquiry is to enforce their rights under the law. There is no obligation upon 
the employer to disclose wages. PL 84 requires employers to provide adequate unpaid 
break time or permit an employee to use paid break time or meal time each day to 
express breast milk for her nursing child for up to 3 years following childbirth. 
 In November 2009 Maine voters approved Question 5, which enacted the citizen-
initiated bill, “An act to establish the Maine Medical Marijuana Act”.  Has your business 
reviewed or updated its policies to ensure that medical marijuana issues are properly 
addressed?
 Maine also requires that employers provide sexual harassment training for employees 
and supervisors; office ergonomics training must be provided annually per Maine’s 
Video Display Terminal law; and, many OSHA regulations require very specific training 
be provided to employees (Personal Protective Equipment, Hazard Communication/Right 
to Know, Bloodborne Pathogens, Lock Out/Tag Out, and Fall Prevention, etc.).
 J. Gaudet Associates recommends employers review their handbooks, policies 
and practices to ensure they are in compliance with existing law and are ready to 
address issues brought to the forefront by the use of technology and social media. We 
also recommend training be conducted as mandated and to inform supervisors and 
managers of changes in law and how to manage those changes on a day-to-day basis.

John Gaudet is founder and president of J. Gaudet Associates, Inc.  J. Gaudet Associates 
provides Maine employers with practical and cost effective human resource and safety 
services. For more information, please call John at (207) 878-5588.

Disclaimer:  This article is not intended to provide any insurance, financial, legal, 
accounting, or tax advice, and must not be relied upon by the reader in that regard. 
The article should not be used, or relied upon by the reader, as a substitute for the 
reader’s independent research or consultation with the reader’s own insurance, 
financial, legal or tax advisors.

hr uPdAte for emPloyers
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and weaknesses. Doing a good 
assessment of what your community 
has to offer an event is essential.  
Ask questions such as: How do you 
stack up against others in your 
price range? Are your employees 
multilingual? What do potential 
customers think about what you have 
to offer and about what others are 
offering?

• Make sure that you know the 
answers to what in English are called 
the basic “w” questions.  (Who, 
Why, When, and What) These are 
the essential questions that produce 
not only successful events but create 
positive word-of-mouth advertising. 
Make sure that you can answer 
fully: Who is holding the event and 
for whom is it targeted? Why are 
they holding this event? When will 
the event take place? Where do 
they want to hold the event and 
are your facilities adequate? What 
expectations do the event planners 
have and can you meet these 
expectations?

• Develop sophisticated checklists.   
Make sure your checklist goes beyond 
the basics. Include such items as: 
what VIP requirements will the special 
event need? Do the event planners 
need you to make appointments 
with the fire marshal or other city 
officials? What happens if the 
airport closes down? Do you need 
to coordinate with an ambulance 
service?  What problems might 
attendees have when they are 
outside of the event venue? What 
special political, medical, religious 
or social sensitivities might the event 
goers have?

• Know to which threats the event 
may be subjected. For example, 
are you in a hurricane zone, is this 
conference liable to have political 
infighting that might impact your 
locale, does this conference act 
as a terrorism magnet, or will the 
conference become a disturbance 
to local businesses and citizens? 
For example, political events often 
require streets to be closed off, traffic 
patterns to be moved and other 
inconveniences to local residents. 
While these are not a threat to 
the convention attendee they may 
become “threats” to the sanity of 

    The Kittery Outlets were voted 
Best Outlet Shopping Mall in 
New England according to 
NECN’s (New England Cable 
Vision) “Baby, You’re the Best” 
survey! Voters picked Kittery 

as their favorite outlet shopping over Freeport, ME, North Conway, NH and 
Wrentham, MA and others. The Kittery Outlets boasts over 120 famous name 
outlet stores and are located on Route 1 in Kittery, ME.

The Kittery Outlets are open Monday through Saturday from 9am to 9pm 
and 10am to 6pm on Sunday. For more information about this event, visit   
www.necn.com.  

best shoPPing mAll in new englAnd

    Inn by the Sea and the White Barn Inn made the list of Travel & Leisure 
Magazine’s 500 World’s Best Hotels 2011. To see the list, go to:
www.travelandleisure.com/tl500/2011/region/us.

toP 500 list

    Inn by the Sea and the White Barn Inn made the list of     Inn by the Sea and the White Barn Inn made the list of Travel & Leisure

    MomentVille.com, one of the worlds leading 
wedding websites, has just announced that 
Galen Moses House B&B has been selected for 
the 2011 Wedding Professional Hot List.

The annual Wedding Professional Hot List recognizes excellence within the
wedding industry, as determined by reviews from tens of thousands of brides
and grooms. Galen Moses House B&B was among the best reviewed vendors 
in their area in the past year.

“The Wedding Professional Hot List recognizes best of class wedding
professionals.” said Geoff Evason, MomentVille’s CEO. “Highlighting the
success of the top wedding professionals is an exciting way to spread the
word and help newly engaged couples find the right professionals for their
own weddings.”

2011 wedding 
hot list

http://www.necn.com
http://www.travelandleisure.com/tl500/2011/region/us
http://www.mainetourism.com
http://www.carrabassettcoffee.com
http://www.momentville.com
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the local population and to other 
businesses.
 • Decide what is the best use of 
your time. Events are really controlled 
moments in time in which memories 
are made. As such, how you manage 
your time will impact the success or 
failure of an event. When working 
with an event manager spend some 
time to learn who is in charge of each 
of the events aspects.
 • Learn what the event’s time 
necessities are and prepare a time 
line for your role in the event. Often 
it is the small things that win over 
a client or make an event special. 
Having a time line means that there 
is less chance of a mistake or an 
oversight. Time lines should indicate 
not only when something is to be 
started but also by when it is to be 
completed.
 • Offer the best technological 
support possible. In today’s world 
that is both face paced and multi-
tasking, technology is king. Hotels 
that charge for Internet are doing 
themselves and their community a 
disservice.  Let your event managers 
know what technology you have. 
Do not over-promise, many event 
managers and business people are 
unforgiving when it comes to not 
delivering on a promised piece of 
technology.
 • Nothing wins back people as 
well as a smile and a willingness to 
make it right. No matter how well 
you plan an event, something will 
go wrong. Most people understand 
that mishaps will occur, what is not 
acceptable is refusing to recognize 
these mistakes and make them 
right. Saying merely “I’m sorry” is 
nothing more than a polite way to 
shun responsibility. Do not make 
excuses, make it right and make 
it right with a cheerful smile. The 
bottom line is that major events are 
a form of tourism and the essence 
of tourism is customer service. The 
community that forgets this basic rule 
is gambling with its tourism industry 
and reputation.

— Excerpted from Tidbits 
& More, Inc., Jan. 2011. To read 
more: www.tourismandmore.com

By the Travelin Maine(rs), George and Linda Smith

 We expected to fall in love with the Inn on Peaks Island. And we did. But we 
also fell in love with the island.
 Who would have guessed that a couple from rural Maine could find a quiet 
retreat for a weekend get-a-way in the city? Peaks Island is part of the city of 
Portland, but it is a small village in a gorgeous ocean setting. It was perfect for 
our November weekend get-a-way. 
 Our two room “Ram Island Suite” 
was colorful, very clean, large and 
comfortable. The gas fireplace was 
on when we entered and it took only 
seconds to put the outside world 
behind us and settle into a very 
special experience. Pampered would 
be the word that comes to mind. The 
rooms across the front of the Inn have 
stunning views of Portland harbor 
and the city.
 At home we like to lie in bed when we first wake up, identifying the birds we 
hear calling in the yard. The only difference on Peaks – the birds are seagulls!
 The Inn’s restaurant really impressed us. Squash ravioli with duck sausage in 
a cranberry cream sauce. Chicken Picata with just the right amount of lemon 
and capers in the sauce, artichoke hearts, fresh baby spinach and grape toma-
toes, all served atop farfalle pasta. Both were yummy! And the Peanut Butter 
Pie, enjoyed in our room after Saturday’s night’s dinner, had a crunchy bottom 
layer with pieces of chocolate chunks. The peanut butter layer was light – not 
heavy. Whipped cream and drizzles of caramel and chocolate added to its 
perfection. Superb!
 One might think a walk around an island in November with temperatures in 
the 30s and winds gusting to 30 mph would be a terrible idea. We’re so glad 
we did it. Everyone we met waved or said hello. In a little over an hour we 
walked the perimeter of the entire island. 
 Large stands of winterberries made vibrant splashes of bright red all along 

our walk. Bittersweet grows wild and ram-
pant. White waves crashed against the rocks 
and we grabbed the camera (just in case we 
didn’t already look like tourists).
    Although the Inn is elegant, it’s not 
a “dressy” place. There were plenty of 
people eating in the restaurant in jeans and 
sweatshirts. So you can dress for comfort and 
convenience, or step it up if you want.
    We plan to return to the Inn on Peaks 
Island during the spring bird migration. It’s 
got to be a top spot to see migrating birds, 

with trails through a number of wetlands. And we’re hankering to get back for 
the Inn’s monthly brunch. We’ve heard it’s one of Maine’s best. Maybe we’ll 
do birds and brunch!
 If you are looking for a great place to unwind and relax, try the Inn on Peaks 
Island soon. Until May 15, the Inn offers a great special: one night’s lodging 
and dinner for two for just $185. (www.innonpeaks.com, 207-766-5100).

------------------------------------------------
More of George and Linda’s travel news can be found at www.georgesmithmaine.
com. George Smith is an outdoor writer, newspaper columnist, television talk show 
host (www.wildfiremaine.tv,) and former executive director of the Sportsman’s 
Alliance of Maine. Linda Hillier Smith is a first-grade teacher. The Smiths have three 
children and two grandsons. In addition to their family, their shared interests include 
gardening, cooking, birding, and traveling.

tAking A PeAk At the inn 
on PeAks islAnd

http://www.tourismandmore.com
http://www.innonpeaks.com
http://www.georgesmithmaine.com
http://www.wildfiremaine.tv
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The following are the telephone 
extensions to contact us at the Maine 
Tourism Association, 207-623-0363:

Callie Marsh .............................109 
 Administrative Assistant
Carolyn Manson .......................104 
 Manager of Public Affairs
Diane Hopkins .........................201 
 Publications Manager
Marcel Labbe ...........................210 
 Warehouse Manager
Michael Conley .........................107 
 Manager - Advertising & Membership Sales
Micheline Pierre ...................... 203 
 Publications Assistant
Ron Brann ............................... 208 
 Finance & Human Resources Manager
Shawn Brann ...........................103 
 Assistant to IT Manager 
Sherry Byrne ............................106 
 IT Manager
Vaughn Stinson ........................ 113 
 CEO

Maine Tourism Association
327 Water St., Hallowell, ME 04347
www.mainetourism.com
For Administrative Assistance:
207-623-0363 • 800-767-8709
fax: 207-623-0388
mtainfo@mainetourism.com
For Maine Tourism Information:
888-MAINE45 (888-624-6345)

Contact Information

Maine Tourism Association is a 
non-profit association. In this ca-
pacity, we operate the state visitor 
information centers and produce 
the state’s official travel planner 
for worldwide distribution.

Our association, in its 90th year, 
is the acknowledged, private-sec-
tor tourism leader in the State of 
Maine. The Association’s member-
ship is made up of professional 
leadership and organizations 
whose goal is to promote Maine 
as a prime vacation destination.

Please enter your events on the Maine Tourism Association’s Web site at: 
http://listings.mainetourism.com/submitEvent.php 
 
Please allow 7-10 business 
days for them to be posted to 
the Web site. To check events 
already on the calendar visit: 
www.mainetourism.com and 
click on the icon on the home 
page to search the calendar.

The Maine Tourism Association 
reserves the right to edit events 
for space and content.

how to list your event

    Lubec, Maine, the easternmost town in 
the United States celebrates its Bicentennial 
this year with three weeks of activities. 
Highlighting its history through performances 
and exhibitions, celebrating with street festivals 
and parades, concerts, public meals and 
sporting events, the community has planned a 
full schedule of varying activities for residents 
and visitors.

 Plans have been underway since early last year to 
insure that the events rival the Centennial celebration of 
1911, which was an elaborate display of pageantry and 
commemorative souvenirs. 
 Once the home of a thriving sardine industry, Lubec, 
today hosts a more diverse economy that includes fishing 
and tourism. During the summer and fall, visitors from 
throughout the world venture to this eastern most point to see the candy striped 
Quoddy Head Light, hike the many coastal trails, study music and art at the 

Summerkeys adult music camp and enjoy the 
many restaurants and shops. Some cross the 
international bridge to visit Roosevelt’s home 
on Campobello Island in New Brunswick, 
Canada. 
     Lubec is quickly becoming a choice 
destination for its stark beauty and hometown 
atmosphere. A visit to this year’s bicentennial 

celebration will provide 
a perfect opportunity to 
participate in many social 
events while also taking 
the time to explore remote 
beaches and headlands. 
    For a calendar of 
events visit: http://
lubecbicentennial.org 
To learn more about the 

history of Lubec and Quoddy Head Light, visit: http://lubec.mainememory.
net/page/722/display.html 

lubec bicentenniAl

Be a Featured Member
Submit 2 photos and 150-word description to: mpierre@mainetourism.com

http://www.mainetourism.com
mailto:mtainfo@mainetourism.com
http://lubecbicentennial.org
http://lubec.mainememory.net/page/722/display.html
http://listings.mainetourism.com/submitEvent.php
http://www.mainetourism.com
mailto:mpierre@mainetourism.com
http://www.mainetourism.com
http://www.mainetourism.com
http://listings.mainetourism.com/submitEvent.php
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Maine State Visitor 
Information Centers
Maine Tourism Association proudly operates 
Information Centers at these locations:

Calais
39 Union St., Ste. B, Calais, ME 04619
Tel: 207-454-2211 • Fax: 207-454-7227

Fryeburg
US Rt. 302, 97 Main St., Fryeburg, ME 04037
Tel: 207-935-3639 • Fax: 207-935-7670

Hampden North
I-95 N., PO Box 319, Hampden, ME 04444
Tel: 207-862-6628 • Fax: 207-862-6629

Hampden South
I-95 S., PO Box 319, Hampden, ME 04444
Tel: 207-862-6638 • Fax: 207-862-6626

Houlton
I-95 Exit 302, 28 Ludlow Rd, PO Box 482
Houlton, ME 04730
Tel: 207-532-6346 • Fax: 207-532-4792

Kittery
US Rt. 1; I-95; PO Box 396, Kittery, ME 03904
Tel: 207-439-1319 • Fax: 207-439-8281

West Gardiner
I-95 No. Exit 102 + So. Exit 103; I-295 Exit 51
24 Service Plaza Dr. • Tel/Fax: 207-582-0160

Yarmouth
US Rt. 1; I-295/Exit 17, 1100 US Rt. 1, 
Yarmouth, ME 04096
Tel: 207-846-0833 • Fax: 207-846-6919

November Year-to-Date Y-D Comparison
2009 2010 2009 2010              2010/2009

calais 491 392 15,393 17,081 +1,688 +11%
fryeburg 1,163 1,320 49,064 38,527 -10,537 -21%
hampden (n) 3,504 3,052 94,326 105,829 +11,503 +12%
hampden (s) 2,641 2,697 63,993 59,226 -4,767 -7%
houlton 839 895 21,123 22,179 +1,056 +5%
kittery 14,223 13,360 402,986 415,231 +12,245 +3%
west gardiner 879 744 12,844 21,351 +8,507 +66%
yarmouth 5,358 5,341 145,886 146,670 +784 +1%

TOTALS 29,098 27,801 805,615 826,094 +20,479 +3%

December Year-to-Date Y-D Comparison
2009 2010 2009 2010              2010/2009

calais 305 231 15,698 17,312 1,614 +10%
fryeburg 1,588 986 50,652 39,513 -11,139 -22%
hampden (n) 1,268 2,088 95,594 107,917 +12,323 +13%
hampden (s) 1,767 1,654 65,760 60,880 -4,880 -7%
houlton 528 529 21,651 22,708 +1,057 +5%
kittery 10,472 10,147 413,458 425,378 +11,920 +3%
west gardiner 567 418 13,411 21,769 +8,358 +62%
yarmouth 3,622 3,668 149,508 143,002 -6,506 -4%

TOTALS 20,117 19,721 825,732 838,479 +12,747 +2%

trAffic figures for november

Visitor Information Center

trAffic figures for december

 The Maine Aquaculture Association is the oldest 
state aquaculture trade associations in the country. 
Founded in 1976, our members grow over 15 differ-
ent species of shellfish and finfish, providing locally 
and sustainably grown healthy seafood.
 As aquatic farmers, we have a strong vested     
interest in healthy aquatic ecosystems, high water 
quality and a clean environment. We seek to promote 

responsible de-
velopment and 
management 
of the Maine 
Aquacu l t u re 
sector in order 
to assure the 
p r o d u c t i o n 
of high qual-
ity food while 
respecting en-

vironmental considerations and consumer demands. 
It is the policy of MAA and its members to continu-
ally seek to achieve long-term economic viability and 
competitiveness while maintaining our commitment to 
environmental sustainability and stewardship.  

 The Maine Aqua-
culture Association and 
its member growers are 
widely recognized as 
pioneers in the devel-
opment of innovative 
and sustainable farm-
ing methods designed 
to enhance their stew-
ardship of Maine’s 
marine environments. 
Through a 14-point set 
of environmental guid-
ing principles, cooperative bay management and a 
comprehensive Code of Practice, Maine’s aquatic 
farmers are leading the way in a new, environmen-
tally sustainable way to produce seafood.
Maine’s water farms are tourist attractions with visits 
from fishing and birding guides, sea kayaking, ocean 
wildlife tour companies and cruise ship lines.
 If you would like more information about Maine 
aquaculture, please visit our website at www.
maineaquaculture.com or contact us at our office at 
(207) 622-0136.

feAtured member Maine Aquaculture Association
207-622-0136 • www.maineaquaculture.com

http://www.maineaquaculture.com


Maine Tourism Association Electronic Marketing Opportunities 
 

New MTA Online Opportunities: (Contact Sherry at 800-767-8709 ext. 106 for information on any of our new member opportunities below).

 Add a Video to your Ad in Maine Invites You on-line: This year, you can bridge the online and mobile experience in Maine 
Invites You and keep readers engaged with your ad by embedding your video in the 2011 Maine Invites You on-line edition. 
This exciting advertising video opportunity is only $275! 

 RocketLife: Maine Tourism Association is happy to announce that we have become a distributor of this product. As a member, 
we are inviting you to partner with us to enter into the fast-growing photo publishing industry with consumer-created photo 
products. Creating Memories is a lasting pastime that everyone enjoys. By helping your customers create memories of their 
vacation at your Inn/Restaurant/Establishment…you can build more lasting customer relationships and revenue at the same 
time. Go to www.photobookmaine.com to get an overview of the product or click here to see the reseller information. (A new 
Web site design for this product is in production at this time.) 

 Create an On-Line Travel Planner: Turn the printed version of your guide/brochure/travel planner content into an interactive 
digital publication, enriched with vivid graphics, video and interactive flash, that will engage readers and inspire action. 
Contact Sherry for information and pricing.

 Banner Ads 
Place your business on a banner ad and have it appear on most pages of our Web site www.mainetourism.com
Each month we get thousands of unique visitors to our Web site. 

 Banner Ads by Search Category (You must supply the ad as a .jpeg, or .jpg file)  
Place your business on a banner ad and have it appear on the right hand side of specific search pages.  

Banner Ad Rates Banner Sizes (In Pixels)
 $40/3months Footer banner Ad size: 468W x 60H 
 $80/6 months Right hand banner ad: 250W x250H 
 $120/9 months 
 

You must supply us with the banner ad you have created via e-mail or disk as well as the URL link for your ad. Call Sherry at 
800-767-8709 ext. 106 for any additional information.  

 Web Page   
If you do not have a Website, we will create a 3-page Web site with up to10 graphics for $200. This fee gives you one year of hosting on 
our site. The fee to host your pages after the first year is $125 a year. Call Sherry at 800-767-8709 ext. 106 for details.  

 Online Reservations at www.mainetourism.com  
In our efforts to improve and enhance online lodging reservation services offered through the Maine Tourism Association, we partnered 
with InnLink, LLC, www.innlink.com, a leading provider of reservation services in the United States. To learn more about the program 
go to www.innlinkcrs.com/maine.There you can sign up for InnLink and begin your service transition.  

 Touch-screen Kiosk  
Another exciting innovation at the Maine Tourism Association to help increase your business is the touch-screen kiosks at the Kittery, 
Yarmouth and Hampden North visitor information centers. Located in the common area and available 24 hours a day, your message can 
create new opportunities for your business. You can reach these visitors for less than a penny an impression. You will get three pages of 
text (75 words each page) and a four-color picture per page and a fourth printable page with directions from the visitor information 
center to your business location. Total annual cost for all 3 centers is $60 per category. Call Michael at 800-767-8709, ext. 107 for 
details.  

Banner Ad rates Banner Sizes (In Pixels) 
$60 per month for 12 months  Footer banner ad: 468W x 60H  
$70 per month for 6 months  Left hand banner ad: 120W x 240H  

$80 per month for 3 months   
 

http://www.photobookmaine.com/
http://www.mainetourism.com/assets/reseller.pdf
http://www.mainetourism.com/
http://www.innlink.com/
http://www.innlinkcrs.com/maine.There


 Calendar of Events  
Enter your free listings at any time throughout the year on our Web site at http://listings.mainetourism.com/newEvent/ 

Events will appear in our on-line calendar at www.mainetourism.com  
 

 Maine Getaways Program  
We invite your business to participate in a free, year-round advertising campaign. These seasonal promotions are entitled Maine 
Getaways. To view this campaign, and the current overnight offerings/packages, access www.visitmaine.com/package. As a Maine 
business, there is absolutely NO FEE for you to participate in this direct-marketing campaign. To participate in this program, simply 
access the Maine Getaways information tips and guidelines at http://www.visitmaine.com/help/tourism/add-package/  
 

 Updating Member Information  
We strive to keep our Web site and member information database as accurate and up-to-date as possible. With this in mind, please 
forward any changes or additions to us as soon as you become aware of them. Please fax: 207-623-0388, or call Shawn at 800-767-8709 
ext. 103 or e-mail: shawnbrann@mainetourism.com.  

http://listings.mainetourism.com/newEvent/
http://www.visitmaine.com/help/tourism/add-package/



